
Macroeconomics

Financial Accounting

Managerial Accounting

Managerial Finance

Managerial Marketing

Operations Management 

Information Systems Management

Statistics for Business 
Decision-making  

Business Ethics      

Issues in Global Enterprise

Management Consulting 
Practicum

8 Credits 15 Credits

Introduction to Social and 
Sustainable Environments

Analyzing Business 
Environments

Designing Social and 
Sustainable Business

Operating Business 
Responsibly

Business Evaluation 
and Renewal

Business as a System I

Responsible Business I

Professional Effectiveness I

Business as a System II

Responsible Business II

Professional Effectiveness II

Issues in Global Enterprise

Business as a System III

Responsible Business III

Professional Effectiveness III

Business as a System IV & V

Responsible Business IV & V

Professional Effectiveness IV & V

Management Consulting Practicum

Business Case Analysis Industry Outlook

Global Industry Outlook

Study Abroad

Social Venture Business Plan Business Consultancy 

(Internship)

MAM-SSM CourSeS

Applied leArning projeCtS

TRADITIOnAl GRADuATE ClASSES DISTRIBuTED ACROSS ThE mODulES

Leadership

Managerial Communication

Christian Values, Ethics, 
and the Marketplace

12 Credits 10 Credits

Master of arts in ManageMent 
with a emphasis in

social and sustainable ManageMent

PROGRAm STRuCTuRE

The curriculum is a tapestry that re-mixes these traditional graduate classes into modules with topics distributed across the program according 

to the themes of the modules. Issues of social, sustainable and responsible business are interlaced with the topics. All of these topics are 

explored and interconnected through a series of integrating problems, cases, and projects.

SummER AuTumn WInTER SPRInG

Seattle Pacific University

School of Businees and Economics

For more information, visit: http://spu.edu/massm/


